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Mexico- Market overview
Market Size and Demographics

GDP and Growth: Mexico’s GDP reached $1.3 trillion in 2021, with a growth rate exceeding 3% in
2022 [1]. This economic strength translates to a growing middle class with rising disposable income,
fueling demand for imported food and beverages.

Population: Mexico boasts a population of over 120 million, presenting a vast and diverse consumer
base for U.S. exporters. Understanding demographics like age, income distribution, and geographic
location is crucial for tailoring your product offerings.

Typical Household Income: While income varies significantly across regions, Mexico’s growing middle
class presents an attractive market segment. Reliable data on household income is available from the
Mexican government’s statistics agency (INEGI).

Import Food Value: Mexico relies heavily on food imports, with the U.S. being its top supplier. In
2022, Mexico imported over $40 billion worth of food products, creating ample opportunities for U.S.
exporters.

U.S. Competitive Advantage and Top Products

Market Ranking: Mexico ranks as the second-largest export market for U.S. food and beverages,
following China. The USMCA trade agreement eliminates tariffs on many agricultural products, giving
U.S. exporters a significant edge over competitors.

Top U.S. Competitors: While the USMCA offers an advantage, competition exists from other
countries like Canada, Brazil, and Chile. Understanding their product offerings and strategies is vital
for success.

Successful U.S. Products: Established categories like dairy, wheat, poultry, and processed foods have
a strong presence in the Mexican market. These categories leverage the USMCA benefits and
consumer familiarity with U.S. brands.

High-Potential Products: Beyond established categories, opportunities exist for processed foods like
snacks and condiments, value-added products like frozen meals and pre-cut vegetables, and organic
and health-conscious foods, which cater to growing consumer trends.

Current Market Trends

Mexican consumer preferences are evolving, creating openings for U.S. exporters who can adapt their
offerings:

Health and Convenience: Busy lifestyles are driving demand for healthy and convenient food options.
Pre-packaged and ready-to-eat meals are gaining traction.

Ethnic Flavors: Mexican consumers are increasingly interested in exploring global flavors. U.S.
exporters can leverage this by offering products with unique ingredients and taste profiles.
Sustainability: Environmental consciousness is rising in Mexico. Organic and sustainably produced
foods resonate with a growing segment of the population.

Import Procedures and Requirements

Navigating import procedures is essential for successful entry into the Mexican market. Here’s a helpful
overview:

Government Regulations: The Mexican government enforces specific regulations for food and
beverage imports. These can be found on the website of the Secretaria de Agricultura y Desarrollo
Rural (SADER) (https://www.gob.mx/sader)
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e  USDA Foreign Agricultural Service: The USDA Foreign Agricultural Service (FAS) provides valuable
resources and guidance for U.S. exporters, including updates on regulations and market trends.

e Tips for Success: Partnering with a customs broker experienced in food and beverage imports can
streamline the process. Ensure your product labeling complies with Mexican regulations to avoid

delays.

Transportation and Cold Storage

Logistics considerations are crucial for perishable U.S. food and beverage exports:

e Cold Storage Infrastructure:

Mexico has a well-developed cold storage infrastructure. However,

depending on your product and target market, investing in refrigerated transportation or partnering
with logistics providers with cold chain expertise may be necessary.
e Transportation Efficiency: Efficient transportation routes and reliable partners are essential for
ensuring product quality and timely delivery. Consider factors like distance, customs clearance times,
and infrastructure when choosing transportation methods.

Market Entry Strategy

e Developing a well-defined market entry strategy is critical for success in Mexico:
e Industry Events: Attending trade shows and industry events is an excellent way to connect with
potential distributors, buyers, and industry partners.
e  Market Research: Conduct thorough market research to understand consumer preferences, pricing
strategies, and distribution channels.
e Local Presence: Partnering with a reputable Mexican distributor or establishing a local presence can
facilitate market entry, navigate regulations, and build relationships with distributors and retailers.

e Additional Resources

We also recommend following a roadmap to develop strategy and successfully enter this and any other export

market.

1. Study the

Market and

define your
strategy

2. Develop a
Relationship

Prepare first contact Make the first call

Understanding of Business Culture in Mexico

Understand cost
structure

Define marketing

Set priorities
support

Develop a relationship Make a proposal

Receive
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5. Follow up and Adjust marketing Obtain feedback and
Compromise R0 PR support reorder

The following resources can provide further insights into the Mexican food and beverage market:

e USDA Foreign Agricultural Service’s Mexico Exporter Guide
e  ([https://fas.usda.gov/regions/mexico](https://fas.usda.gov
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Central America- Market overview
Market Size and Demographics

e GDP & Growth Rate: Central America's combined GDP is projected to reach $280 billion by 2025, with
a growth rate of 3.2%. This economic expansion creates a market ripe for consumer spending on food
and beverages.

e  Population & Demographics: The region's population of 48 million boasts a young and growing middle
class, a key demographic for exporters targeting processed and convenient foods.

e U.S. Export Performance

e  Market Ranking: The U.S. enjoys a leading position as the top food exporter to Central America.

e Top U.S. Competitors: While the U.S. holds the top spot, Mexico, Canada, and Costa Rica are strong
competitors in the Central American market.

e  Successful U.S. Products: U.S. exports of grains, milled products, dairy products, and poultry have
enjoyed success in Central America.

e  Products with High Potential: Processed foods, snacks, beverages, and health and wellness products
hold significant potential for future growth due to evolving consumer preferences.

Current Market Trends

e Health & Convenience: Consumers are increasingly seeking healthy, convenient, and affordable food
options, driven by busy lifestyles and rising health consciousness.

e  Premium: The demand for premium and imported food and beverages is growing as disposable
incomes rise.

e E-commerce: Online grocery shopping and e-commerce platforms are gaining traction, offering new
avenues for exporters to reach consumers.

Import Procedures & Requirements

e General Overview: Import procedures vary by country, but typically involve registration, labeling
compliance, and obtaining health certificates.

e Importance of Research: In-depth research on the specific requirements of your target market is
crucial for a smooth import process.

e Partnering with a Local Distributor: A local distributor can navigate complex regulations and logistics,
streamlining market entry for exporters.

Transportation & Cold Storage
e Perishable Goods: Efficient transportation and cold storage infrastructure are essential to ensure the
quality and safety of perishable food and beverage products.
e  Logistics Partner: Partnering with a logistics provider with experience in the region can help navigate
transportation challenges and ensure proper cold storage facilities.

Market Entry Strategy
e Understanding the Market: Conduct thorough market research to understand consumer preferences,
distribution channels, and competitor strategies.
e Product Adaptation: Be prepared to adapt your product labeling and marketing to suit local
preferences and regulations.
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e Distribution Strategy: Develop a robust distribution strategy that considers partnering with local
distributors or retailers.
e Promotional Activities: Tailor promotional activities to resonate with the target audience and
leverage effective marketing channels.

Resources
e Central America Food & Drink Report: Central America Food & Drink Report offers a comprehensive
analysis of the Central American food and beverage market.
e U.S. Commercial Service: Contact the U.S. Commercial Service in Central America for personalized
assistance with market entry and navigating regulations.

Here’s a ranking of the Central American countries, considering factors like market size, growth potential, and
ease of doing business:
e Guatemala: Guatemala boasts the largest consumer market in Central America and enjoys a long
history of trade with the U.S.
e Panama: Panama’s strong GDP, high import dependence, and well-developed logistics infrastructure
make it an attractive market.
e Costa Rica: A stable economy, focus on health-conscious consumers, and established trade ties
position Costa Rica favorably.
e ElSalvador: El Salvador’s growing middle class, rising disposable incomes, and strong U.S.-Salvadoran
trade relations present good opportunities.
e Honduras: Honduras represents a promising emerging market with a growing population and
increasing demand for processed foods.

Gross domestic product (GDP) in Latin America and the Caribbean in 2021, by
country (in billion LS. dollars)

Factors to Consider:

e  Market Size: Guatemala and Panama have the largest markets, while Honduras is the smallest.
e  Growth Potential: Honduras and El Salvador boast the highest projected GDP growth rates.
e Ease of Doing Business: Costa Rica generally enjoys a more streamlined business environment.

Additional Considerations:
e Nicaragua: The current political climate and economic uncertainty make Nicaragua a riskier market
for new entrants.
e Belize: Belize’s small population size limits its overall market potential.




